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THE FIRST PLACE TO LOOK

Online Is Ad Spending Bright Spot

SEPTEMBER 24, 2007
Ad flux expected to continue through year-end.

Internet display advertising grew 17.7% to $5.52 billion during the second quarter of
2007, according to TNS Media Intelligence.

However, TNS found total ad spending in the first half of 2007 fell 0.3% to $72.59 billion
versus the same period in 2006.

"For the first time since 2001, media advertising expenditures have declined for two
consecutive quarters,” said Steven Fredericks, CEO of TNS Media Intelligence, in a
statement. "Given the uncertainties about near-term economic growth and consumer
spending, we expect core ad spending will continue to face challenges during the
second half of the year."
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Us Advertising Spending, by Media, First half 2006 &
First half 2007 (millions and % increase/decrease vs.

prior year)
January- January- % change
June June
20046 2007

™ 5323960 5316277 -2.4%
etwork T (1) 3122775 5118359 -3.6%
Cable TV 38,1487 583790 28%
SpOE TV (2) 327066 372876 -5.4%
Spanish-language TV 321540 321275 -1.2%
Syndication {national) 321081 31,9971 -5.3%
Magazine media (3} $13,913.4 5145517 4.6%
ConsUMmer Magazines 3107562  $11,501.9 &.9%
BZEB magaines 32,0037 318589 -7.2%
sunday Megazines $B24.3 FE60.0 4.3%
Local magazines $238.4 32285 - 2%
Spanish lenguage magazines 390.6 31024 13.1%
Newspaper media $13.710.1 5129166 -5.8%
Newspapers (local) 3117637 §11,0811 -5.7%
Mational newspapers 31,7665 31,6535 =b.4%
Spanish language newspapers 31799 1720 o 4%,
Internet (4) 54.690.4 555190 17.7%
Radio media $5,280.5 55,1398 -2.7%
Local radio (3) 33,5704 13,5162 -1.5%
Mational spot radio $1.2260 31,1610 -5.3%
Metwork radio 34841 FA6T 6 il A%
Outdoor $1,838.4 51,9039 31.6%
F5is (&) 5954.3 59347 2.1%
Total £72,783.0 5725934 0.3%

MNate: Figures are based on the TNS Media intelligence Stradegy multimedis
ad expenditure database across all TNS M measured media,
including-netwark TV, spot TV, cabile TV (45 nelworks), syndication TV,
Hispamic metwork TV, consumer magazines (215 publications), Sunday
magazines (& publications), local magazines (29 publications), Hispanic
magazines (33 publications), business-to-business magazines (379
publications), local newspapers (145 publications), national newsoapers (3
publications), Kispanic newspapers (52 publications), metwark radio, spot
radio, local radio, internet and autdoar; igures exclude public servoe
anneuncement (P5A) data; numbers may not add up to subtotals andior
grand total due to rounding, (1) metwark TV figures include the CW and
MyTV networks, which launched in September 20068, (2} spat TV figures
exclude Hispanic spot TV data, (3) magazing media includes Publizhers
information Bureaw (PIB) data; (4} Internet figures exclude paid search
advertising (%) lacal radio includes expendifures far 34 markets in the Us;
(&) F5) data represernts distibtion costs onfy
Source: TNS Media Inteligence a5 cited in press releass, September 11,

2007
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The results differ by industry, TNS research director Jon Swallen told eMarketer.

"For example, financial services advertisers are moving more money to Internet display
ads from other media,” Mr. Swallen said. "The Internet gets about $22 out of every $100
in financial services ad spending. By contrast, pharmaceutical firms are not making the

same moves and are underallocating to display.

“Internet spending growth used to be driven by small and midsize businesses," he said.
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"Now it's the large companies like consumer packaged goods firms which are getting
more into the Internet. The percentage of budget allocated to display by the top 50 blue-
chip firms is still comparatively low, but that's changing."

Us Advertising Spending, by Media, First half 2006 &
First half 2007 (% market share)

Mational TV (1)

19.1%
20.0%
18.8%
17 8%
Internet (3)
6.4%
T.6%
Radio (4)
7.3%
7.1%
Other
3.8%
3.9%
W January-June 2006 W January-June 2007

Note: Figures are based on the TNS Medis Inteligence Stradegy multimedia
ad expendifure database across all TNS M measured media,
incivding-network TV, spat TV, cabie TV {45 netwaorks), synaication TV,
Hispamic netwaork TV, consumer Mmagazines (215 publications), Sunday
magazines (& publications), facal magazines (22 publications), Hispanic
magazines (33 publications), business-to-business magazines (37F
publications), focal newspapers (145 publications), nationa newspapers (3
publications), Hispanic newspapers (52 publications), network radic, spot
radia, Iocal radia, Internet and outdoor; figures exclude public senice
announcement (P5A) data; (1) metwork TV figures include the CW and My TV
networks, which launched in September 2006, spot TV figures exclude
Hispamic spot TV data; (2) magazine media inciudes Publishers Infarmation
Bureay (F1B) data; (3} internet figures exciude paid search advertising. (4)
local radio includes expenditures for 34 markets in the US

Ssaurce; TNS Media Intelligence &5 cited in press release, September 11,
2007
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eMarketer's own US online ad spending estimates include search and video figures as
well as display. In 2007, eMarketer estimates that total online ad spending will reach
$21.7 billion, up from $16.9 billion in 2006.
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US Mational vs. Local Online Advertising Spending,
2006-2011 (billions)

514.8

516.9

E"E

$18.8
2
$21.7

2009
528.4
$34.0
2010
532.2
201
$36.2
W Mational W Local W Total

Note! elarketer bepchmarks ts US onfine advertising spending
projections against the Interactive Advertising Bureau
(AR PricewaterhauseCoopers (PWC) data, for whict the [ast full year

measured Was 2008, natiohalvlocal may hot equal total due fo rounding,

local cnfine advertising includes both local and national businesses
advertising in local markets, using any of the falowing advertising

formats—paic search, display, rich media, wolen, classifiads, sponsarships,

referrals, e-mail
Source, eMarketey, August 2007
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The eMarketer US Online Ad Spending report will publish in October 2007. Please

click here to be notified when it is released.

www.emarketer.com

Get More from eMarketer

eMarketer subscribers have access to thousands of reports, articles and charts related
to topics like this one. To learn more, visit:
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